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Female 66.27%
Male 33.73%
Married 50.04%
Presence of Children 44.74%
Home Owner 53.84%
Single Family Homes 79.51%
0% 20% 40% 60% 80%
Age:
18-24 0.58%
25-29 1.36%
30-34 1.79%
35-39 2.12%
40-44 2.63%
45-49 7.51%
50-54 12.07%
55-59 15.56%
60-64 17.96%
65-69 15.60%
70-74 11.76%
75+ 11.07%
0% 59% 10% 15% 20%
Income:
Under $10K 7.13%
$10K-19,999 8.10%
$20K-29,999 19.56%
$30K-39,999 24.36%
$40K-49,999 18.02%
$50K-59,999 8.51%
$60K-69,999 777%
$70K-79,999 4.02%
$80K-89,999 1.21%
$90K-99,999 0.78%
$100K-149,999 0.37%
$150K+ 0.18%
0% 5% 1 ol% 1 SI% 26% 25'%

Length of Residence:
0-5 years 61.56%
6-10 years 16.12%
11-15 years 21.82%
16-25 years 0.38%
over 25 years 0.12%
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Interests and Buyers

Donates to Charity 51.75%
Credit Card Holder 54.78%
Bank Card Holder 65.92%
Sports 39.72%
Internet Buyer 10.70%
Avid Reader 49.69%
Magazine Subscriber 34.07%
Mail Buyer 52.44%
Political Voter 44.06%
Travel 35.59%
RV Owner 5.83%
Truck Owner 4.54%
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Occupation Group:

Lifestage / Lifechoice 21.58%
Government / Military 0.45%
Professional 40.72%
Retail 0.03%
Trade 17.82%

Ethnicity:

Asian 0.60%
Black 16.66%
Hispanic 5.05%
Middle Eastern 0.30%
White 77.38%
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Top States
Alaska 0.08%
Alabama 3.15%
Arkansas 1.43%
Arizona 0.55%
California 6.81%
Colorado 0.B6%
Connecticut 1.62%
District of Columbia 0.35%
Delawara 0.43%
Florida 8.55%
Georgia 4. 71%
Hawaii 0.48%
lowa 0550
Idaho 0.12%
llingis 3.70%
Indiana 2.80%
Kansas 1.33%
Kentucky 1.77%
Louisiana 2.07%
Massachusetts 1.52%
Maryland 1.66%:
Maine 0.55%
Michigan 4 045,
Minnesota 0.48%
Missouri 1.67%
Mississippi 1.445%;
Montana 0.22%
Merth Carolina 1.46%
MNorth Dakota 0o13%
Mebraska 0.51%
Mew Hampshira 0.25%
New Jarsay 3.23%
MNew Mexico 0.81%
Mevada 0.61%
Mew York 1.66%
Ohio £.38%C
Oklahoma 1.28%
Oregon 0.98%
Pannsylvania 2.35%
Rhoda Island 0.30%:
South Carolina 2.70%
South Dakota 0o15%
Tannessae 2.08%
Taxas 12.09%
Utah 0.55%
Vinginia 2.87%
Varmont 0.33%
Washington 0.78%
Wisoonsin 1.43%
West Virginia 1.28%
Wyoming 0.20%:
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SUB-CLUSTER NAME
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Delineate is a new, proprietary optimization tool that uses demographic and psychographic data to create homogeneous groups for segmentation purposes. Delineate is based on
GeoBase™, a proprietary set of 1,200 attributes. It helps place customers or prospects into groups that become the foundation of optimized marketing strategies such as messaging,
creative, channel, products and pricing. The following is an overview of Delineate's ten segments with detailed descriptions and key statistics for each sub~segment.
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